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VJIK 339.1
Kombsra A.A.

PBIHOK T'JISHIEBBIX U3JJAHUM EKATEPUHBYPI'A: CIELIU®UKA
CITPOCA U HOBBIE HAITPABJIEHUSA TIO3UIINOHUPOBAHMU A

B paGote npuBeneHbI pe3ysbTaThl aHAJM3a CIpOca CO CTOPOHBI PeKJIaMoJaTeNied B CerMEHTe IVISTHLEBBIX U JIEJOBBIX M3JaHUN
ExarepunOypra, o603HaueHa akTyaybHasi po0IeMa CHIDKEHHS JOXOIOB OT IPOAAXH PEKIaMHBIX IUIOMIA/CH PEerHOHAIbHBIX TIISH-
LEBBIX )KYPHAJIOB, 00YCIIOBICHHAS! OTTOKOM TPaAHIIMOHHBIX peKinamoareneit cermenra fashion. [Ipeanosken BapuaHT pemeHus 000-
3Ha4YEHHOIl MPOOIEeMBI 32 CYET U3MEHEHHUS B CTPATErMH MO3ULMOHMPOBAHMUS TJISHILEBBIX M3JaHUIl U OPHEHTAIIMH Ha HOBBIC C(epsl

peKnaMoz[aTeneI‘?I.

Knrouessle cnoea: no3UIMOHUPOBaHUe, LiesieBas aynuropws, fashion-unmycrpus.

This article provides the results of analyzing advertisers demand in the segment of Yekaterinburg’s glossy and business maga-
zines. It identifies the problem of regional glossy magazines’ revenue decrease which is caused by reduced number of fashion adver-
tisers. The author suggests solving this problem through revising the positioning strategy for glossy magazines and focusing on new

field advertisers.
Keywords: positioning, target audience, fashion industry.

Poccuiickuii ppIHOK CpPEeCTB MacCOBOM WH(pOPMALIUU
CEeroJHsl IPOJOJDKACT aKTHBHO pa3BUBAThCi. B perumo-
HaJIbHBIX MacliTabax yBEeTHMYMBACTCS YHCIIO CIICLHaTN3HU-
POBaHHBIX TJISIHLEBBIX H3/aHHUH, YTO CYIIECTBEHHO YCH-
JMBaeT KOHKYPEHINIO B TaHHOHU chepe. CTpemsich TOBHI-
CUTh DKOHOMHYECKYI0 3(P(EKTHBHOCTh CBOUX >KypHAJIOB,
W3/aTeN  YIEISIOT Cepbe3HOe BHHMAaHUE YKPEIUICHHUIO
MO3WIIMKA MapK{ WM, WHBIMH CIIOBaMH, (HOpPMHUPOBAHUIO
o0paza xypHasia B CO3HaHUU ToTpeduteneit. Ilo3uimonu-
poBaHME KakK MPOLECC IMOUCKa TaKOH PHIHOYHOM MO3HIMU
JUIS KOMIIAaHUH, KOTopasi OyJeT BBITOJHO OTJINYaTh €€ OT
TOJIOKCHHA KOHKYPEHTOB, OCYIICCTBIIAACTCA C YUYETOM KOH-
KPETHOW 1IeNeBOM TIpyNmbl MOTpeOHMTENeH, Il KOTOPOM
CO3JIAIOTCSl W TpEUIaraloTcs IPEeUMYLIecTBa U YHUKAJb-
HOCcTh [1]. B Hacrosmiee BpeMs mpoOiemMa ITO3NIHOHUPO-
BaHWS IEYATHBIX U3/1aHUH SBIISIETCA BECHMA aKTyaJIbHOM.

OcHoBHAsE 0COOEHHOCTD II€YATHBIX M3JAHMH, B J4acCT-
HOCTH TJISHIIEBBIX JKypHAJOB, 3aK/IIOYaeTCd B TOM, UYTO
OHHU OPHEHTHPYIOTCSI Ha JBE LIEJICBBIE ayJAUTOPHUU OJHO-
BpeMeHHO. [lepBas — 3T0 ayamTopus pexiamonaTereH,
MOKYyTarmuX pEeKIaMHBIC TUIOMAAN B XXYPHAJIC JId IPO-
JBUXKCHUS cBOEH MPOAYKIIMU WUJIIN YCIIYT; BTOpasd — 4YdTa-
TENbCKasl ayJAUTOPHUs, COCTOSAIIAs U3 JIIOJeH, HHTEPECYyIo-
IMUXCSI TEMAaTHKOM TOTO WIIM WHOTO M3AaHusA. MOXHO OT-
METUTH CIICAYIONIYI0 B3aHMMOCBSI3b: YUTATENH KYPHAJIOB
SIBJISIIOTCS TIOTEHIAJIbHBIMU MTOTPEOUTEISIMU TIPOAYKIIUU
(ycnyr) pexnamopnaTenei.

[TockonbKy perHOHalbHBIE HW3JAHUSA, B OTIHYHE OT
(hemepa bHBIX M MHPOBBIX TJISHIEBBIX H3IAaHWH, CYIIIe-
CTBYIOT, KaK IIPaBUIIO, 32 CUET PEKJIaMbl, HE Mperoiaras
HETIOCPEICTBEHHON MPOJIaKH TOTpeOHTeNto, TO Hanboree
OCTpPO TIepe]] MECTHBIMH JKypHAJaMH CTOAT 3amadyu 3¢-
(heKTUBHOTO B3aUMOJICHCTBUSI C CYIIECTBYIOLIUMHU pe-
KJIaMOJaTCIIIMU U ITOUCK HOBBIX.

Habmronaercst HEKOTOPBI OTTOK TPaJUIUOHHBIX pe-
KJIaMo/1aTeliell, HEeIOoCPEeICTBEHHO OTHOcSImmXca K fash-
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10N-MHIYCTPUH, YTO OTPAKACTCS B CHIDKCHUH JOXOHOB OT
pexnamMel. JIlaHHYIO TEHACHIIUIO OTMEYAIOT CaMH M3JaTe-
JIY, Ha3bIBasi OTHUM U3 OCHOBHBIX (DaKTOPOB HECTAOMIIb-
HOCTh KOHOMHMKH U TPEJKPU3UCHBIE OXHUAAHUS, OXBa-
THIBAIOIIME Bce OOJBINIKME CIIOM HaceleHWd. B 3Tux
YCIIOBUSIX OCHOBHOM 3a1aueil u3aaTesiei ABisieTcsl MOUCK
HOBBIX CETMEHTOB peKJIaMOJaTeNIe, 4TO HENMPEeMEHHO
BJICUCT 32 COOOW aKTyalU3alUI0 CTPATETHH MO3UIMOHHU-
POBaHU C YYETOM MPESAIOYTCHUH HOBOW IIETICBOW ayIu-
Topun. PaccMOTpuUM exaTepuHOYpPIrCKHil PBHIHOK pPErHo-
HaJIbHBIX XYPHAJIOB.

ExarepuHOypr BXOAWUT B MEPBYIO TPOIMKY pPErHOHANb-
HBIX [IEHTPOB POCCHY MO KOJMMYECTBY JKYPHAJIOB U 00BEMY
>KYpHaJIbHOTO phIHKA. EjKeroHbIi NpHpoCT PhIHKA TPECChHI
ExarepnnOypra B 9acTH peKJIaMHBIX JOXOAOB, HAYWHAS C
2005 roma, cocraBiser 50-55%. PocT mmer kak 3a cyer
YBEJIMUEHUS 10X0J10B cyecTByroumx CMU, Tak u 3a cuer
MTOSIBJICHUS. HOBBIX U3JaHUiA, TOYHEE TEX U3 HUX, KOTOPEIC
MO>KHO Ha3BaTh yJIauHbIMU OU3HEC-TIpOeKTamMH [2].

Ecimu paccmaTpuBaTh TISIHIEBEIC JKypHAIBI, CIICIIHA-
TMM3UPYIOMMECS HAa MOJHBIX TCHACHIUSIX, MOXHO BBIZIC-
JUTH JIEBATH OCHOBHBIX HTPOKOB JaHHOTO phIHKA: «Cos-
mopolitan. VYpam», «'mg 1no kpacore U 370pOBBIO
BLIZKO», «banzaii», «Shopping Guide. I nokymaioy,
«CromsauK», «Happy», «Ex06.Cobaka.RU», «Fashion
Week», «Jloporoe ymoBosibcTBue». Ha puc. 1 mokazaHb
JOMM PBIHKA KAKIOT0 W3 ATHX H3IAaHHHA II0 TOJOBOMY
00BeMy BBITTyCKa HOMEPOB.

Ha mnpuBenenHo#t nuarpamme BHIHO, YTO MAaKCH-
MaJNBHBIA 00BEM TPUXOTUTCS Ha JOMI0 kypHama «Cos-
mopolitan. Ypanx», KOTOpBIHA, SBISSICH MO CYTH PErHO-
HaJIbHBIM, BBIIIYCKaeTCsl MPHIOKEeHHeM K denepanbHOMY
m3nanno «Cosmopolitany U pacmpocTpaHsIeTCss BMECTE C
HHUM. OCTa.H]:Hble JK€ u3aaHus MOXHO Ha3BaThb MCKIIFOYHU-
TEJIFHO PETHOHAIBHBIMU. JOJM TOCIETHNX Pa3IndatoTCs
HE TaK CyIIeCTBEHHO.
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Puc. 1. lonu pbiHKa msHUEBbIX u3aaHuil EkatepuHOypra
(no ropoBoMy 06EMY Bbinycka HOMepoB), %

JUIs OLIEHKH KOHKYPEHIIMU B CEKTOpE IISHIEBBIX U3-
JIaHUH OBLI IIPOBEIICH aHAJN3 NPUBJICKATEIBHOCTH OT/ACIb-
HBIX U3JAHUN C NO3ULUHU IOTCHLIUAIBHBIX pEKIaMozare-
nel. AHanu3 NPOBOJUIICA IO JIBYM OCHOBHBIM KPUTEPHUSIM:
CTOMMOCTb Pa3MEILEHHsT PEKITAMHBIX Mare-
pHAJIOB W MO3WIHS B pEeHTHHTE, hopMHpYye-
MoM mopTaioM «Peknama-onmnaitn» [3].

Pe3ynbraTel mpoBENEHHOTO aHamu3a
MOXHO MPOWUIIOCTPUPOBATh C IOMOIIBIO
JICNIECTKOBOM JTMarpaMMbl, IPEICTABIICH-
HOI Ha PMUC. 2.

JlaHHas AuarpamMmMa IOKas3bIBaeT, KakKHe
JKypHaIIbl OoJiee MPUBIEKATENIBHBI IUISI pe-
KJamozaTeNied M, COOTBETCTBEHHO, Ooiee
KOHKYPEHTOCTIOCOOHBI.  OueBH/IHO,  YTO
s)KypHan «baH3ail» JIMAUPYET B PEUTUHIC U
pe/ularaeT IpUEMIIEMYI0 CTOUMOCTb Pas3-
MeleHus. MHrepecHsl Takke IO3HLIUH
KypHanoB «CroiapHUK» U «[ U1 10 Kpacote
U 3/10pOBbIO»: HECMOTpPSI HA OTHOCUTEJIBHO
HEBBICOKHE MOKa3aTelu pEHTUHra, JAaHHbIE
U3/1aHMs CYHIECTBEHHO OIEPEkKAIOT CBOMX KOHKYPEHTOB 110
[ICHOBOW MpHBJIEKaTeIbHOCTH. B Hambonee HEBHIrOAHOM
MOJIOKEHUU Haxonures kypHan «Happy», neMoHcTpupy-
FOLIUI CaMbli HU3KUM PEUTHHT IIPU CAMOW BBICOKOHM CTOHU-
MOCTH pa3MEILEHUsL.
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Puc. 2. MpuBnekaTenbHOCTb FNSHUEBLIX U3aaHui EkaTepuHOypra

ans peknamogareneu

! Pejitinr opMUpyeTCst Ha OCHOBE MPOCMOTPOB AHKET H3JAHHIA YHH-
KaJIbHBIMM TIOCETUTENIMU TopTana. J{ys ompeneneHus «yHHUKATbHOCTI
ucronb3yercst [P-anpec. YKaszaHHBI NPOLEHT — 9TO IO KOHKPETHOTO
W3JIaHKS OT OOIIEro KOJIMYEeCTBa YHUKATBHBIX IOCEICHHIT aHKeT BCeX U3/1a-
HHUI ONpe/ieleHHOH TEeMAaTHKH (B JAaHHOM CITydae, IVITHIICBBIX M3aHMI) 3a
orpeieNIeH bl neprot BpeMeHH. 110 ymMomuaHuro — 3a oCeaHUH To1.

DisHec 11 L
JKarsHp 689

B [THTEpec Mo pefiTHHTY

TIpHEBTeKATETEHOCTE M0 [eHe
(P eliTHH ¢ IO ABKOI Ha MacwITad)

Xoyercs OTMETUTh €Illle OJHY 3aKOHOMEPHOCTb,
MPEICTaBISIIONIYI0 UHTEPEC Ul aHAIU3a: Pa3pbiB MEXIY
JUAEPOM Cpeau TIIAHIEBbIX M3AaHUM xypHajioMm «baH-
3aii» U cieayomuM 3a HUM «['ua mo kpacore M 370po-
BbIO» cocTtaBiseT 13,72%, npuToM 4TO CpelHss AenbTa
MEXy OCTaJIbHBIMM M3JaHUsIMU He mpeBbimaer 1% [3].
CpaBHUB COAEpKaHUE ATHX JKYPHAIOB, MOXKHO YBHJIETH,
YTO KJIIOYeBOe oTinune «baH3ail» 3akirodaeTcs B €ro
OpUEHTAIIMM Ha MYXXUYHWH, a TaKKe€ B COJEP)KAHUU: TOJU-
THKA U UCTOPUS, KEHIIUHBI U U3BECTHBIC JIIOAH, pPa3Biie-
YeHHUS W MYTEIIeCTBHS, CIHOPT M OTIBIX, aBTOMOOWIIH H
TEXHHUKA, KyXHs, BUHO, Tabak. To ecTh HEMOCPEICTBEHHO
MOJIHBIM TEHJCHIMSIM YIENSeTCs CYLIECTBEHHO MEHbIIEEe
BHUMAaHHE, YeM B OCTAIBHBIX TIISTHIIEBBIX JKypHAIaXx.

Kpome THsSHIEBBIX, aHAJIOTMYHOMY aHAJIN3Y TOJI-
BEpIIINCH JETIOBbIC H3aHus Exarepunbypra’ (puc. 3).

W3 puarpaMmsbl clielyeT, YTO CUTyalMs Ha PBHIHKE
JICOBBIX W3MaHWH Oojee OMHOpOAHA: B OOJBIIWHCTBE
CIy4yaeB IpPUBIIEKATEIbHOCTh [0 LIEHE COOTBETCTBYET
[MO3ULIUU B pEUTHHTIE.

National
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1500

Jenopoit
/ kBapTan 1183
= IIPHBIEKATETEHOCTE 0 LIeHe
(pefiTHHr ¢ TT0TIp aBKOi Ha MacIITad)
TIHTep ec 110 p elTHHTY
CHIEF time

803

Puc. 3. NpuenekatenbHOCTL AenoBbIX U3aaHui EkatepuHOypra

AnA peknamopareneu

CTOHUT OTMETHTH TaKXKE, YTO AKTHBHOCTH PEKJIaMO/ia-
Tenel Ha moJie M3AaHuil Kareropuu «JlenoBbie» cyie-
CTBCHHO BEHIIIIE, YeM B cekTope «[ TsaHIeBbIe» (Uit cpaB-
HCHUA, Cpe[[HI/Iﬁ ToKa3aTejib MPOCMOTPOB AHKET ACIOBBIX
u3naHui cocrasisieT 919, B To BpeMs Kak JUIsl TJISTHLIEBBIX
KypHaJIOB 9Ta IM(ppa MEeHbIIE TOo-
YTH B MoiTopa pasa — 549) [3].

OcoOblii WHTEpeC YIS KCCIE0-
BaHMS MPEACTABISICT CPABHEHUE TPH-
BJICKATEIIbHOCTH H3JIaHUH W3 JBYX
cep: TIHIICBBIC U 1eTOBbIC (PUC. 4).

«IlepeBec» mnpeanouTeHUt pe-
KJIAaMOJATEIeH B CTOPOHY JEJIOBBIX
u3gaHui oueBuacH. JJanHoe HaAOIO-
JICHUE CIIPABEIJIMBO U BCEX XKYP-
HaJIOB cpa3y IO JBYM aHAIH3UpPYye-
MBIM TIOKa3aTeJeM. JTO YKa3bIBacT
Ha JOCTAaTOYHO CTaOWIBHBIN CIIPOC
CO CTOPOHBI peKJIaMojaTeNneii u yBe-
PECHHBIC TMO3WIHUH CEKTOpa ACJIOBBIX
W3IaHUMN.

2 Jlnst aHanm3a JenoBBIX U3IaHUH ObLIM BHIOPaHBI OCHOBHBIE MIPO-
KU JJAHHOTO PBIHKA, 10 ()OpMATy BEPCTKH M II0Ja4d PEKIAMHOTO Mate-
pHaia MaKCHMalbHO NPUONIDKEHHBIC K AHAIU3HPYEMBIM IJITHIIEBBIM
KypHaIaM.

Becmuuk MI'TY um. I". U. Hocoea. 2012. No4.
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Puc. 4. lNpuBnekaTenbLHOCTL MAHLUEBLIX M AeNOBLIX M3gaHni Ekatepunbypra ana peknamopgarenei

IIpoBeeHHBIH aHAIH3 MO3BONIAET CENaTh BBIBOJ,
9T0 ayIHTOPHA peKIaMofaTelel [elTOBBIX JKYpPHAIOB
MpeACTaBIAeT HHTEPEC H ABIAETCA BEChbMa IIEPCIEKTHB-
HOH TakiKe ¢ IMO3HIHH H3Jarellell IITHIEBBIX KYPHAIOB.
[IpHdeM ecTh Bce OCHOBAHHS [0JIAaraTh, 9T0 3TOT HHTEPEC
MOJKeT OBITh B3aHMHEIM, IIOCKOIBKY CYIIECTBEHHAA JOILA
gHTATENleH TIAHIEBBIX H3JAHHH SABIIIOTCA CETOAHA IIO-
TEeHIHATBHBIMH IMOTPeOHTEIMH peKIaMojaTene Iermo-
BBIX JKYPHAIIOB.

Kpome TOro, CTaHOBHTCA BCe OYeBHIHEE TEHISHITHI
K HHTerpanuH oO0macTedl HHTEPECOB H3JAHHH pa3HBIX
ctep: mepHomHIecKH (Kak IMpaBHIO, B (hopMaTe Pa30BBIX
PEeKIaMHBIX CIIENIPOEKTOB) B JETOBBIX KyPHAIAX, TAKHX
kak «bHHec H KH3HB», «National Businessy», «CHIEF
timey, HOABIAETCA pPeKIaMHBIH MaTepHal HiIH HH(opMa-
[IHOHHBIE CTATHH, HEMOCPEACTBEHHO OTHOCAIHeCH K fash-
ion-HHAYCTPHH. B TO e BpeMs, H HEKOTOPEIE TIAHIIEBBIE
JKYPHAIIBl HAYHHAIOT OCBaHBaTh PHIHOK peKIaMogaTelei
JETOBBIX H3JaHHH, peKIaMHPYA KOMIIAHHH, 3aHHMAFOIIH-
ecs He[BHKHMOCTRI0, OaHKH H JIp.

CrenoBaTellbHO, Pa3yMHO IIOJKOPPEKTHPOBAB CBOIO
CTpATETHIO0 MO3HIIHOHHPOBAHHA H JONOIHHTEIHHO cdo-
KYCHPOBAaB BHHMAHHe Ha JelI0BOH cdepe, H3IaTENIH
[MIAHIEBBIX KYPHATOB CMOIYT MPHBIEYh 3HAYHTEIHLHOE
9HCIIO HOBBIX KIIHEHTOB, TEM CAMBIM CYIIECTBEHHO IIOBBI-
CHB JJOXO/BI OT MPOJAXKH PeKITaMHBIX ILTOIMaeH.

BesyciioBHO, Takoe MO3HIIHOHHPOBAaHHE MOJDKHO He
TOMBKO VYHTBIBATH MOPEINOYTEHHA HOBBIX IEIEBBIX
Ipymm, HO H OPHHEMAaTh BO BHHMAHHE HHTEPECH yiKe
HMEFOIMHXCA pekmamoaTeneii. JI[PyTHMH CIIOBaMH, CTpa-
Terdd MO3HI[HOHHPOBAHHA MO/LKHA OBITh HampaBleHa, C
OJIHOH CTOPOHBI, Ha 3aBOSBAaHHE JOBEPHA IpeICTABHTE-

e

meH GH3Hec-cpefibl, ¢ JIPYroH — Ha MOJJIepiKaHHE JOATb-
HOCTH CYIIECTBYIOIMIHX KIHEHTOB 3a CUeT COXpaHEHHA
cTaTyca ITAHIEBHIX (B TPAJHIIHOHHOM HOHHMAaHHH 3TOTO
CIIOBa) KyPHAJIOB, TPAHCIHPYIONTHX MOJHEIE TEHICHIIHH.
B TekymeH cHTyallHH TakoiH NHOJXOJ K IO3HITHOHHPOBa-
HHI0O KaK croco0y TIOBBITICHHA KOMMeEpUecKoH 3didex-
THBHOCTH TIIAHIEBBIX JKyPHAIIOB IIPEJCTAaBIAETCA BEChMa
TIepCIIeKTHBHBIM.
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